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"Virtual Paintings Shop" APP User Experience Design

ZHANG Mei-yi, ZHENG Yang, QIN Jing—yan
(University of Science & Technology Beijing, Beijing 100083, China)

ABSTRACT: Into the information age, growth and cultivation in the agricultural civilization of the traditional woodblock
New Year paintings, how to face the economic form from the media, Internet and new media dissemination way, redesign
of cultural content, and with the help of UGC user generated content model, inheritance and propagation of indigenous
culture, become an important proposition in the record industry research.This design is based on the traditional New Year
paintings for the information content, change research user blessing demand content in the modern information society, and
with the help of interaction design way, through the UGC mode, promote a new user experience for modern people to the
traditional culture.According to the extraction of New Year paintings patterns, using literature analysis method to research
the development present situation, it summarizes and comparative studies on the current APP successful design cases,
combined with the cultural communication theory and practice of user experience design, interaction process information
content and UGC on the design and analysis of New Year paintings.Eventually it comes to " virtual paintings Shop " APP
user experience design as the direction, depending on the user’s emotional content, empathy into New Year paintings
information content and interactive, and communication design from the media and new media.

KEY WORDS: New Year pictures; propagation theory; user research; empathy transformation
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Fig.1 Digital scroll interaction device "Han Xizai Evening

Banquet"
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Tab.1 Difference between traditional media and new media technologies
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Fig.2 "Virtual Paintings Shop" pictures information architecture
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Fig.4 Color extraction
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Fig.5 Ethnic classification
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