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Analysis of Jinggangshan Red Tourism Brochure Design

QIU Guo—gqiao, PENG Yi—min
(Jinggangshan University, Ji’an 343009, China)

ABSTRACT: Combined with the development of red tourism in our country nowadays, Jinggangshan red tourism is re-
searched and the creating methods of tourist brochures quoting some images data are analyzed.Through the analysis of Jing-
gangshan red tourism brochures, the jinggang mountains red tourism brochures are finally produced.Jinggangshan tourism
brochure is an important and indispensable tool for publicity show.Jinggangshan tourism brochures can better promote Jing-
gangshan, help to better understand the Jinggang mountains of social each stratums, and effectively improve the number of
tourists to travel, in order to better carry forward the Chinese nation culture and the spirits of Jinggangshan.
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Fig.1 Jinggangshan red tourism brochure series 1

322 Kk

2 B2 AR U A% R R 2 S S S S R
o R U R Bk S IR R T DA Gn S R 3R
U5t X, W L LSRR, DR A 1 T XD Lt i 5 £ 0
W SR IR R AR AT D B — AN E SES R A AT LA
TR A REE S b B HHE A BVER, I ]
DL N MAEREZ 38 1] L N LIS 5 I AR, 38k
THORHE AR Ty, B BRI I 5 0 R o 34
RCER G

TEEIE TCE 518, 250 il B A MR & 1

A AL AU e AT A AR AT, AR LR R 2K
MAAT g E A, O R T DL AR TE |
R G Tt B NS N L S EAANDE R
ARG, FEXILL RIS L5512 W 2,
323 (%

ZL A8 S v [ A 28 B, DRy DS I P 2
JIT A SR 3R 2% [ 32 SORS PR Hidn . ZLEAZAE
FH AT AE RS, XL it i 5 AL M e L b
FRLL 0 2 X S XL 2L SR AR . ST
IXI L2 i i E AR W 3180 3 LRI 3

K2 Mg @irirete K3 HRILZL @kl e & &
W #2512 53

Fig.2 Jinggangshan red Fig.3 Jinggangshan red tourism

tourism brochure series 2 brochure series 3
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Fig.4 Jinggangshan red tourism brochure series 4
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Fig.5 Jinggangshan red tourism brochure series 5
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Fig.6 Jinggangshan red tourism brochure series 6

ORRHIZL @, a0y 0, R IR A B[ Y
(GRS GiBN RS L TINE o I LN AR BeNe [Ty S RIDE Ve
A ST LU R AR R g

P b el € 5 DR A 9 IR e 2 i VR T L &
e o F2 AR, A T B 1 AT IR L (2 g
SRR R RN F, A A B, e 3k Iy s i SN S
AR . TR AR ZEHE b, — A — 5 R R
RIE 55 B BCAT /N R, T e T e sl 8%, 4 5 Thi
BT A BRI R , il AR X2 @ik
TrE e 2507 WK 7.

K7 JIE XL AR e AL 2241 7

Fig.7 Jinggangshan red tourism brochure series7
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