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Visual Hierarchy Construction for Commodity Packaging Internal and
External Space Form

ZHOU Jia—le
(Panzhihua University, Panzhihua 617000, China)

ABSTRACT: It aims to analyze the value and thinking on the visual hierarchy construction for commodity packaging inter-
nal and external space form. Based on the commodity selling point, from two aspects consideration from short term commod-
ity marketing and the long—term brand building, it researches the thinking on construction of commodity packaging internal

and external space form.Combined with the objective and method, it puts forward the process ideas that from the functional
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level to the visual psychological level, semantic level until the commodity brand symbol level.
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Fig.1 Guan Si Yun Wu packaging
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Fig.2 The Hero wine packaging

REFEPTEALREIN , R e AN 28 (R L A RN A 2
T, A P A AT A5 0 S A Ak 7™ B B SRS
R, 75 1 2% N A2 ()T S 3 2 I 8 3
SR LY,

DGl AIBE3RAT TR I 80 %M AN ALE B, X
TR AL B RS, 0 A X SR A B )
FEA T DR . TR IO BRI 2 IS R
B X S e 2B b 7= A 0 BRIV A A
HhmfEEIE SCF O 250 PSRt R,
VERBBRAETE R AP RS SR TH e T
B ST IR i P AL 2RI AR NATTHE N SR P i ol 2%
(it R, 2= A A AD B N — 3% £ B O AR fh )
B, X 2 AR 2 L S B = AR D B 5, 2%
Xof 451 25 PN 2 (B 25 77 A 5 2 b iy B 4 O v R 1Y
OEI RS 027, DT (98 9% 7 A I S sh LN I K
b2 1S ) W= S DB B e T = @ £ B
JE A2 PR S (B A5 A0S BETT BT 24 4R AR 91 2
(R B O B W 5 05 1, 9T A SRt A D RBJZ Kk I
FHEN TSSO BZ R, Rk, EH AT T I8 A
FONERE IR, A5 R B 0AL 51 MR A, n
BRlaE%e, WA 1 S s, LR 2 iDL
%e, WL 3,

32 NEEMIZTERSENECERRNFEER
mig X ER

BB NI SRR e T B, L H
(0 e 1 AL B o 4030 Bl B, R T it J P A S
Mo BN A [ 258 /2 B Al S R 305 IR
MELLAR A 4 9 O B, UYL A R 52 A
I, ZE TS R (R dh ) A2 HE RO My i A
W AL N AP TR 25058 O BRI T8 1 7
A SRR I8 T LA A AP 2s [T 25 08 2 A 42
SRVEFE o ARG VD (4 T A2 375 , Xk WA 1t S8 e 1)
J7 I SRANL LB BT AR R B, 8 T LAR S
B B A3 N Ah 23 TR 2508 SOZ I R BT A4

RS

5 T i,

B3 frlimfa s
Fig.3 The Hero wine packaging
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Fig.4 Lanjaron mineral water
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