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Application of Empathy Design Methods in the Product Design

ZHANG Jia—ning
(Biochemical Engineering College of Beijing Union University, Beijing 100023, China)

ABSTRACT: It aims to study the empathy design methods, and explore the application of the method in product design.
Starting from the empathy perspective, it studies the characteristics of empathy design, which is combined with the actual
design case, sums up several design method based on empathy.The empathy design of real users based on the practical cir-
cumstances as the center is applied in the product design. Empathy design as the user centered design method is an important
link in product development, different from the traditional designer as centre, also belongs to the primary stage of the re-

search at home. The empathic design can help designers to break through the inherent, to inspire the design and innovation
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consciousness.

KEY WORDS: empathy design; user; emotional experience; product design

Pt 3k — Al T e 27 YWy , I 70 B~ 40U A 2]
B SRR 2 OB R A B B R . IR IR AE
ARG P W AR, A AR AR R R RS E R
B ARPRFHEBAE MR ZAR PR S RS e
A, BT 008 e i A SN D) E
1117 22 P P A 3 A b sz, AT TR R 7
A BV IZ R AMEIER . 8k 2 P 4% Dorothy
Leonard Fll Jeffre Rayport X} # 1% %115 Tl ik it a9 &
FRIAT THRAMASE 8BS TGl BB
) — A5, 2F A WA H 1 T Koskinen 542 1Y it
TN B —r R BT R R PRI , A TR 1
FEft TR B AR

s BHA: 2015-07-18
EE &

Mt it g dh ot R ad B P A — 31T IR A
Jee— MO I A L R A 3 A R 5 i o SR RS AR
BTk 8 S LR A i T B A A 1O
BB, He F A A T8 P i 27 A B R A
S RS DRV ST T A T AR P BT, BT
IIRER 2, Sl I AR A

1 BFEI R
XTGBT T 19 THZE RO TE R, “ R A ik —

ATEALEFETE H R " einfuhlund ", S5 X N 1R] B 2R G
(25 ELO P2 %) M4 Sympathy ([R] 15 208 ) 5 3% X

RAET(1977—), %, LW AA L, L THREXFADNE TRFRIIF, EL2AFLRITORF SR,



£36% F24H

ST ARSI s R B ] 145

Empathy. i B "Empathy"  “ s AT H A F)
HA AR R R

B, P EAE SIS R AL RS
fR 200, AE R IT R AP ERANBE AR 1 AR S
HORZ A il B0 B T2 R ) BN
F, AR S 175 X R DOE 5 SCE R BB EE
FhZz— TR IR RN B B A A A
AT A 2B WMAELE ALY I, ez, PR
YT R A EAF IR, fE B —

RGBT — B LU PRI A O 3T i
VLTI 5 A5 T B, 5 SR P R4 TR WS I A
finh SF 38 % AR IE ST IM B AR S, BT T DL 5 R R
1, B BUBR = S D REME 2 A G HL Al A 5 R AR , AT
Pr R rs b B S s, R e i A P P AR IR R

2 BB RMATE

G i B LA A i i B 2k
BRI S AL T A O B A T PR A 22 56 T
PEATHY, SO TR 2 2d T i SR W A5G
A I e 25 2 8 D R R R R 5 s , LA
SAET TR RIS 2 B R, BT LA £ P i
P H 2, AT A BN 7 R B SR A5G,
P A Tl AL R A B Be it 2ok B R
AEAET A TR IR S PEAL BT B T E AR X 55
AN R B 2 T AR Z MBI BB AT 5 R
@ R E R TR R . F Ik
W], NATHEARZ 7 ARG BRI 22 5k, T ELX il
25 S 2 A AR AN~ AR A SRR

AR BT R WA, B2 TP b h E
S B AS ARERBL, 20A P AT DR T BBl HIL 1
EONFIZE AL O BEFUI AR | BORARAG BWT 50 400 vl g
SRR P Y B AT R BT B BAR A
BRI, SEBRBEAR —ZN Wk T3
O RAE BRI RIS , B B P 7R O IR
7 i, X RAR GE B IT I TG

BEARE RS —Fh et TR AE W 350F T
B UK A8  — R ST Z AR B ik L
{2 A Y B AL, LIRS 1

2.1 WAKXBIEUNEE

TEV TS EE A T LR B ST, 2 T X
— T H B, 29 40% A0 2R L E AR A
O AR FZ B T R it AR AR T B S kit S

+{ 1B
SN
- HlihnigE
- Mr{EN |
I
-+ fifs (Persona o
B ARSI (Storybourds) 8
~{ 1575 (Scenarios ) 3L

A AT |

- R |
FHP AT AT RIS S |
| B Ayl |

AR K

(Bt

AT A |
| it |

B2 IcR a7 WiRES
Fig.1 Empathy design methods
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