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Tourism Cultural Experience and Communication of Orchid Pavilion in the
Design of Interactive Media

LI Yong
(Yancheng Institute of Technology, Yancheng 224051, China)

ABSTRACT: Taking the Orchid Pavilion as an example, it explores the experience and communication of tourism culture
in the design of interactive media. Taking the work "The Tourism Culture of the Orchid Pavilion in China" (The first prize in
the 13th National Competition of Multimedia Courseware ) as an example, from several aspects such as creative inspiration,
interface design and user experience, it elaborates how to use the interactive media design methods and means to show and
disseminate Orchid Pavilion’ s tourism culture, and gives users a higher level of cultural experience and emotional reso-
nance. The cultural creativity and design of interactive media will help to experience and disseminate the culture of Orchid
Pavilion, make users get the immersion experience, and provide reference for other types of tourism culture resources devel-
opment.
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Fig.1 Interactive flow chart of "The Tourism Culture of the Orchid

Pavilion in China"
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Fig.4 The guide page of Fig.5 The spherical panorama of

"lanting virtual tourism" the stele pavilion
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Fig.6 The panoramic roaming system of the orchid pavilion
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