37 % 2l % T
2016 4£1 A PACKAGING ENGINEERING 21

ETF R SEFNELERFERFIZITH

B
(W K27, Kb 410082)

&t

WE: B6 WL R RE RO k. Fik AT QR R ) TR F R AR
MM QB Rl R FIIA 6T S A AR S5O0 & R O BRI AT B
ST AR, Y AT B o R S 60 5 RSEA B bl 7R A
KRRk QRSP AT FBPARARE LI M B FRK A A P AT
oy T S (L0 Dy e B T SR AT AN EIAAT A GBI AT 3K B T Sk R S A S T m
W3Rt B AR, B AEH S RACF Y B AAHEE T P INR R TR A F R TR Tkt F
049 B b 6 R R R F R R R R AR TATRY

R4EIF: Tk Wk R R S e, Rt ER S

RESES: TB482  XEkFRIRAE: A XEHS: 1001-3563(2016)02-0021-04

None Waste Commercial Packaging Design Based on Design Affairology

LlYi
(Hunan University, Changsha 410082, China)

ABSTRACT: It discusses the design methods of none waste commercial packaging based on design affairology. First, it
discusses the damage of packaging waste and green design solution ways. Second, the formation and transformation of
packaging waste in product life cycle have been analyzed.Third, none waste commercial packaging design based on design
affairology has been proposed.It solves the commercial packaging waste problem at the beginning of product design. And
packaging design has been included into product design process. Design affairology is used as the thinking tool to analyse
the affair’ s relationship between object and facts. Surrounding the users’ demands, the packaging function has been
extended into product life cycle through function integration and structural optimization. Design goal is none commercial
packaging wasted and whole product recycled. Two cases, the designs of digital sand painting toy and "Fanyin" outdoor tea
set, proves that none waste commercial packaging design method based on design affairology is valuable and feasible.

KEY WORDS: industrial design; commercial packaging design; green design; design affairology
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Fig.1 Target—define system thinking model
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Fig.2 Formation and transformation of packaging waste
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Fig.3 Wine packaging

232 REE R ER L

AL 5 77 S () DI RRHE A e 2 S 3l 1 7= i A e

EE el v AR PSS /N 1 B A R S | = A '

TE BS540 % N T 26 S5 83Tl X = i g Tl
REZE I FIAT RS A A TRE A

1) DIRESSHY « 3 Hr e B B AR S5 F T L =
AT I ARG R s B B B, 2 5 e B
T AR S HT B AS R 2R R s
TO T, B A 7 i AR 2548 Th BE = B R Y D e
WP 7 i R 158 LY 5 2 75 AT LAY 44 B ) R R
FIEE A

2) BARHASHE BRSBTS B AR ORI AT 4 28]
PE SR LR R S Pk Rl e R T R
B R T ) — A s DA RS, DU 72 [l

4 ThfLR
Fig.4 T-shirt packaging
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Fig.5 Design analysis of digital sand painting toy
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Fig.7 Design analysis of Fanyin outdoor tea set
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Fig.8 Product design of Fanyin outdoor tea set
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