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Core Element for the Success of IKEA Products Design

CHEN Hong—juan, WANG Ge—rui
(Shaanxi University of Science & Technology, Xi’ an 710021, China)

ABSTRACT: It aims to analyze the design language of IKEA products, and the design of user experiences of IKEA,
provide the reasonable suggestion for humanized design of the household products, and reflect a warm family for people and
emotional needs of household product design. It analyzed the market positioning, the design concept and the user experience
of IKEA, does some in—depth studies combined with relevant examples.It analyzes the successful core elements of IKEA
design.Lifestyle design is a more important part of home design.We should not ignore the care of their family members

when focusing on the customers. And the consumers should be allowed to participate in the design process.Human—oriented

should be reflected from design to production.
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