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Practicability and Creativity Research Based on 2013-2014 WorldStar
Packaging Awards

WANG Xiao—fang
(Henan University of Science and Technology, Luoyang 471023, China)

ABSTRACT: It interprets the important position of practicability and creativity needs of packaging design. Based on all

previous WorldStar Packaging Awards works, especially profound analysis of 2013—-2014" s, with environmental friendly

and innovative services for the foundation, the deep research is done to application of practicability and creativity design

concept. Packaging design should not exist as an isolated object or industry. In meeting basic demands such as protecting

products, convenient transportation and promoting sales, what’ s more important is to make the original waste packaging

useful in the home furnishing for the second time, and turning waste into treasure. It s an important design consideration

now or in the future. The highest state of packaging design is the unity of practicability and creativity.
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Fig.1 Arcticice Blueberry Brandy packaging design
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Fig.2 Football trophy chocolate ball packaing design
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Fig.3 Accordion style compression packaging design
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Fig.4 SILKROAD farm grape wine
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