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Creative Application of Modern Packaging Design Pattern

XING Hong-liang, DUAN Cheng—rui
(Shenyang Aerospace University, Shenyang 110236, China)

ABSTRACT: It aims to explore diversification packaging design patterns and provide new design ideas for modern
packaging design.Combined with four kinds of novel and uniquepacking patterns of interesting, bionic, green and intelligent,

the design connotation, characteristics, performance method is discussed and the specific cases are analyzed.It provides the

necessity of innovatively developing new patterns for modern packaging design.
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Fig.1 Interesting box
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Fig.6 Intelligent warning packaging
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