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Yuelu Academy Innovative Products Design Based on Emotional Experience

YANG Yang, XIAO Di—hu
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to explore the guiding significance of emotional experience during the Yuelu Academy creative
products design process and to provide new ideas and methods for product design.It analyzes the application of the
emotional experience through its three levels and the KANO model which could measure the emotion experience with user
satisfaction degree.It discusses the value of emotional experience in product design and using the three levels of emotional

experience theory into the Yuelu Academy creative product design process, through directing the users’ sensory perception,

behavior and emotional memory to make sure that they would get the satisfaction of positive emotional needs.
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Fig.2 The instinct layer design application in children” s toys
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Fig.5 Emotional needs survey and analysis
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Fig.7 "The impression" desktop wire container
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