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"Face Score" in Packaging Structure Design

LIU Bing—bing
(North China University of Technology, Beijing 100144, China)

ABSTRACT: It studies the methods of improving "face score" in modern packaging structure design.Through quoting the

popular words "face score", it extends the definition in the package structure design, analyzes the features in packaging

structure design, and improves the "face score" methods in packaging structure design. From the view of "face score" of re-

placement, the common analysis methods of modern packaging structure design are broken. Packaging structure design of

high "face score" is not only beautiful in visual, but also has the characteristics of unique morphological structure, conve-

nient method in use, added value in market sales.From practical point of view, high "face score"approach of the quality of

type, technology type, fun type, flavor type, bionic, environmental protection type, combination type and so on, can become

the direction guiding the packaging structure design.
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