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Packaging Design of Customized Wines for Banquets Based on Emotional
Design

LIU Hai—xia, WANG Shi-ying
(Taiyuan University of Technology, Taiyuan 030024, China)

ABSTRACT: It aims to study the method of packaging design for customized banquets wines and to give a specific design
scheme accordingly. Based on the emotional design concept, it analyzes the design method for customized wines’ packag-
ing. Based on the instinct, behavior and reflection levels, it figures out the emotional design strategies and proposes the
packaging design of customized wedding wines in which lots of innovations are used in its shape and color, making guid-
ance and references to some extent in the field of packaging design.
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Fig.3 Creative wine packaging design
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Fig.4 Packaging design of wedding customized wine
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