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Key Role of Design Strategy in the Brand Value Enhancement

LUO Fang, DAI Xiang—dong, HUANG Yan-li, ZHANG Miao
(Central South University of Forestry and Technology, Changsha 410004, China )

ABSTRACT: It aims to explore the key role of design strategy in the brand value enhancement by investigating the dimen-
sions of brand value and influence factors. The methods used in this study is known as literature research and investigation
method. Information are collected and analyzed from five aspects: network information, documents, data information, poli-
cy data and historical data. In summing up it may be stated that brand value can be enhanced by design strategy through the
following three aspects: create differentiated brand core value;drive the improvement of the social responsibility; influence
consumer perception of brand value.
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