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Analysis of the Aesthetic Function of Chinese Characters Form in Art Design

WANG Ru
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: It studies the aesthetic function of Chinese characters form in art design. Based on the visual art features of
Chinese character form, starting from the aesthetic characteristics of Chinese characters form art such as graphic beauty,
beauty of structure and beauty of the strokes, the application of Chinese characters aesthetic function is studied combined
with art design case.The form of Chinese characters has the aesthetics function of visual pleasure and information

dissemination to promote expense in the artistic design.The artistic characteristics of Chinese characters form should be

penetrated in the art field design to fully play the aesthetic function of Chinese characters form art.
KEY WORDS: Chinese characters form; art design; aesthetic function
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