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On the Advantages and Methods of Improving the Publicity Effects of
Shopping Website by Using the Festive Elements

ZHAO Qin, DU Yi—zhou
(Jiangxi Science and Technology Normal University, Nanchang 330013, China)

ABSTRACT: It explains the value of its own business through analysis of the festive elements in shopping website promo-
tion in the use of the way.It analyzes the advantages of using the festival elements and problems in shopping website during
the festival, leads to improve the methods of shopping website propaganda using festival elements in the internet thinking
mode.Abandon the rigid propaganda of festival elements, pay attention to the spot to user experience and humanistic care by

the festival elements placement, through these ways to enhance brand value and improve propaganda effect of shopping

website.
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