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Development and Change of Coca-Cola Logo Design

WU Wei, GUO Liu
(Hunan University of Technology, Zhuzhou 412007, China)

ABSTRACT: It aims to study the development course of Coca—Cola logo design. Combined with the Coca—Cola logo in
the different periods, it analyzes the Coca—Cola logo to identify the research purpose and meaning.After 4 historical periods
of development the Coca—Cola logo still kept three features accepted by the consumers: Spencer font, standard Coca—Cola

red and curve ribbon.The change of the logo design combined with the regional culture makes it which has a history of 129

years successfully rooted in the consumer mind.
KEY WORDS: Coca—Cola; sign; Spencer font; ribbon
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Fig.1 Coca—Cola logo in early times
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Fig.2 Coca—Cola logo by Raymond Loewy
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Fig.3 The change of Coca—Cola logo
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Fig.4 Coca—Cola logo from 2000 to 2009
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Fig.5 Comparison of Coca—Cola Chinese logo
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