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UI Design of Mobile Internet Software Products

XUE Wen—feng
(Inner Mongolia Agricultural University, Hohhot 010018, China)

ABSTRACT: It studies the UI design approach of mobile internet software products.Based on the mainstream mobile inter-
net software design case, combined with artistic, industrial design, design psychology and chromatics, it discusses the pro-
cessing mode and design points of UI design from graph, color, text and format aspects.Excellent mobile Internet software
products UI design breaks the traditional limitations of time and space on the internet, improves the satisfaction of user virtu-
al transmission and efficiency of information exchange.
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