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Thinking of Nationalization Performance in Graphic Design

YE Ping
(Mianyang Normal University, Mianyang 621000, China)

ABSTRACT: It explores how to create a focus on the local community , nationalization graphic works in the times context
of growing globalization. Integrated use of art and design, archeology, literature, ethnology, sociology theory, combined
with macro design culture mode, with the virtual concept to materialization performance and the theoretical explanations to
technical operations as mainline, it analyzes the thinking of graphic design nationalization performance.Nationalization

graphic design innovates modern art symbol system, gives the works a unique artistic style and ethos, it is also the medium

of graphic design and ethnic culture.
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