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Product Detail Design Oriented to the Needs of the User Experience

WU Ping
(Donghua University, Shanghai 200052, China)

ABSTRACT: It discusses the relationship between product detail design and user experience, and the positive significance
of imaginational product detail design for the user experience.Product detail design is related to the user experience and so
should be given full attention.After its content is introduced, its important role in aesthetics promotion, function optimiza-
tion, cost reduction and convenience improvement of installation and maintenance, etc, is discussed, which is further illustrat-
ed through examples, and which can be perceived and experienced by the user.Product detail design has an important signifi-

cance to the user and the enterprise.It also reflects the designer’ s accomplishment. No matter what is the starting point of de-

tail design, good user experience should be an objective standard of success product detail design.

KEY WORDS: product design; detail; user experience
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"GOM" series of office supplies
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Fig.7 Lamp by Masayuki Kurokawa
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