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Product Service System of Individual Customization Based on Internet
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ABSTRACT: It analyzes the present situation, development about populist product service system of individual
customization in the internet age.Based on the case analysis, the classification of product service system of individual
customization based on internet is explained, which is totally DIY, request and automatic push.It summarizes the
characteristics of populist product service system of individual customization in the internet age which are technical
populist, product service populist and user populist.Then it determines the unchangingly user—centered principle of

individual customization from handicraft era to the age of the Internet.It finally proposed some existing problems and

development thinking of individual customization.
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Fig.1 Screenshot of Eazer 3D printing service website
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