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Product Design Based on Conceptual Blending Cognitive Theory

ZHU Wei
(Hubei University of Automotive Technology, Shiyan 442002, China)

ABSTRACT:: It researches the operating method and model in the process of constructing product concept with conceptual

blending theory. With the basic theory construction, it researches the thinking process of producing new idea with

conceptual blending by a serial process of constructing mental space, mapping and blending. It concludes a product design

process based on conceptual blending divided into four phases as following: confirming the design scene, searching for

creative resource, constructing design concept by integrating with the design target, making concept embodied.Above all, it

verifies and tests the process by a case study of designing a council equipment for Wuhan Xingtu Technology Company,

which hope to develop a product thinking method.
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Fig.1 Conceptual blending theory frame of four mental space
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Fig.3 Conceptual elements of product design
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Fig.4 Product design cycle based on the conceptual blending
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conceptual blending design methods
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