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Inforgraphic Application in Product Packaging Design

HUANG Ting
(Xi’ an University, Xi’ an 710065,China)

ABSTRACT: It summarizes the principles of inforgraphic application in product packaging design.By analyzing several
cases of foreign infographic product packaging, it summarizes that infographic can be used widely, information and data can
be expressed accurately, graph can be designed beautifully, and logical relation can be expressed easily in product packag-
ing. It is important and necessary to use infographic in product packaging, and the design principles are mainly three aspects:

the rational use of exhibition space, the correct selections of different types and styles, and the cleverly design of visual ele-
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ments with graphics, text and color.
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Fig.1 The inforgraphic
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Fig.2 The inforgraphic packaging
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packaging design of

canned food
2.4 FITESHAEN

TELLHT f5 B FZ LR R B 0 H T 4e i
RICARFO, B RZ IR R TAEE 8Lk 3
AN, KB HE A — (5 EEBGHE T
ARV AR BB U, I U B AT ST
oA R A R R BT R R TR D 2 D
WARAL BT RE 85 B A HI X Fh 307 X, I8 4
7 RE NS T 2 8 FDE . A L memmERY £
B LA 3, i TR B TR A S
Y1 B R, BRI 7 B 2 SR e A
(5] A AR G e i 5 RS, T S B H — . X
AL REBETT WU AL 1 2 T s e s e &



134 BxEIE

201643 H

@S EE
6 e e
-
g =

5
5

| & g

i e B s

3 R e ek (e it
Fig.3 The packaging design of Starbucks coffee
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Fig.4 The application of graphic symbol in inforgraphic
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Fig.5 The inforgraphic packaging design of light bulb
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