fil % TR

164 PACKAGING ENGINEERING 201643 A

$374 H6ll

HEREEHFERERRERE T HRINA

ITEE' BRX’
(1. ST RS IPFITE R 0100105 2. PSSR R RPN HOR =B, FEFITEES 010049)

HE. B RATERATHARELEEARERZITPHOERA T X, FEk AZHELFFREHSHE
F ke, RN L SO ME LGN F ik, ANEGREHRBEGNBLELEL , o FEELS
HEELEAR LR PO LKL AT k. 4% ¥ FEE%EHBERAINRKT P RAEKIL T
B % RAg%s e AL R iF , AR LT R 09 B F- A= F £ ML

KR FEAL; FHEE; LA EXL

FESES: J524  XEFRIEEE: A XEHS: 1001-3563(2016)06-0164-04

Application of Traditional Chinese Auspicious Patterns in Modern Art Design

WANG Zhi—rui', HE Qing—wen’
(1. Inner Mongolia University , Hohhot 010010, China; 2. Vocational and Technical College of Inner Mongolia Agricultural
University, Hohhot 010049, China)

ABSTRACT: It aims to probe the application of traditional Chinese auspicious patterns in modern art design. Based on de-
sign semantics and color psychology, using the combination method of theory and examples, from the connotation of tradi-
tional auspicious patterns and semantic meaning, it analyzes specific application mode of traditional Chinese auspicious pat-
terns in modern art design.Integration of Chinese traditional auspicious patterns and modern design can not only reflect the
Chinese national characteristics and conveys the culture connotation, but also realize the economic value and aesthetic value
of art design, and has important significance for new era local design.
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