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Iterative Innovation Design Methods of Internet Products in the Era of Big
Data

XI Tao, ZHENG Xian—qiang
(Shanghai Jiao Tong University, Shanghai 200240, China)

ABSTRACT: It aims to build the iterative in novation design methods of internet products in the era of big data.Through
the analysis of the existing internet product iterations design, it discusses the impact of big data thinking on the internet
product design of its design scope, design concepts and design methods, and it proposes the iterative innovation design
methods about targeting ad delivery, customizing user potential demand, dynamically optimizing Internet marketing strategy.
It discusses the advantages and precautions of using the big data thinking on internet product iterative design, proposing the
appropriate advice for the development of the internet product design.
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Fig.1 Internet product iteration design process
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Fig.2 The relationship between the different festivals and

WeChat lucky money participation numbers
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