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Visual Construction of Data Relationships in the Ear of Big Data

XIAO Bing
(Shanghai Jiao Tong University, Shanghai 200240, China)

ABSTRACT: Under the background of big data, it analyzes the visual construction of the data relationship.According to
the theory of cognitive psychology and graphic design, it summarizes the design principle of data visualization.Big data
visualization should follow six design principles: accuracy, intuitive, vivid, image, simplicity and dynamic hierarchical

information presentation, and the future of big data information visualization will be interactive, dynamic direction of

development.
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Tab.1 Perceptual properties of visual variables
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"Who blew up the news of Ben Laden"
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