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Design Service Model of Kitchen System Under the Background of
"Internet +"
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ABSTRACT: The purpose is to establish the design service model of kitchen system based on "Internet +".Based on the
analysis of the connotation of "Internet +", it outlines the difference on industrial design model between the traditional
"smile curve" mode and "Internet + manufacturing” mode, and offeres the function goal, service process and growth model
of kitchen design cloud service system.Under the "Internet +" background, the kitchen system realizes the open, cooperative
custom design, and this design mode supports solution library based intelligent reinnovation and big data based
decision—making, and realize the transformation from product identity to user experience identity.Moreover, this design
mode contributes to rapid innovation and the problem of excess production capacity solving.

KEY WORDS: Internet +; kitchen system; design service model

374 8

TP BRI T P4 5 i ol i, 2R w] B R
W BE, B AR R A G . P E A G
AT B R B — R i — 8 4 R 55 B0 e
= W -P O RS N i o SR M el PR I i)
AU AL HL IR P9+ T A RS v 6 A e il il , T
M ABE Al T 3 o M i ) e i, 4 EL IR R AT
MBI AR AN R RS BRI AR T P AR
B 7 A HE B R AR H TR BT R G2
T LB PR EIR M+ 5 BB IRS
PR, ARG 1 Ml S I R T ) S

s B4 2015-12-08
EE&UH: BRaRHFEA

1 BB+ H R AR

2% 5E R S AE 2015 4F 3 A A CEUR TAEH 5 )
IESR T TR+ AR, BRI E R+ 1T
iR, R+ BT TR S . AR
2015 CBURF AR i 5 ) 4wt 1) T8 8 ) 1 5E S, HLHR
P+ AR R Y BT, B ELIK I B BT R
WREERNG T AT DA, f2 T 1IR3 iy
BT T A= S H R+ SR R T A S R L

451 B (51405155) 3 311 4 B K FF 450 B (13]JB008) ; F B /5432 47 B (2015M582321)

TEEREN: REE(1979—), 5 A, Hd, AR R 5 814, 2B A5 @ ikt ke A 54l # A Takikit,



EVEHE WsE

REEF ABEMH T TG 2 RGTHRSEX 13

e 253 ERREG WA R TS A
5k

TE TR RSB RAS 3 HLR RS T, AR5 2%
H A it 9 T7 AR SR 18— U S5 1)
2 BT 2R A B, WOGTERR (DhhE A5 (1
B PP A 1) SR AR 22 L gl A rp e A S 9 R 55
PRSP AU 2SR 7= T HaR 5 22
S E ) LR L AEL PP S AR

TE LU B BLEL5 2 5000 b 7 1 19 2 A4 B AL
TR AR SRR, T B8 E IR & i A
Tl AR AL e SCT RO REE i i 5 Ak T B Bk
T EREAL R4 AL A BT i i A A 2 AR
e A 3 e e AL o o Rl AR AN R 55 1k
(77 A BRI+ 5 R AR U LR 1
OCrP BB A 2" AR AL Al A
TE AR 55 (A TR , il A 38 o P [+ A B il i 2K
T RH L R

BT B 5T U5

Fig.1 Production organization under the background of "Internet+"
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Fig.2 "Smiling curve" of manufacturing industry
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Fig.3 Industrial design under the "Smiling curve" mode
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Fig.4 Industrial design under the "Internet + manufacturing" mode
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Fig.5 Design service flow of online and offline integration
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Fig.6 Ecological growth model of cloud design service system
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