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Visual Design of Business Intelligence Analytic Software Interface

WANG Yan—mei, XI Tao
(Shanghai Jiao Tong University, Shanghai 200240, China)

ABSTRACT: It analyzes that the new service model design of guidance system is constructed through the use of digital
technology. It discusses how to use digital technology to construct the new service model of guidance system with design
improving, by user observation and analysis, as well as by investigation of design examples based on the use of digital

technology.Driven by digital technology, guidance system is developing into a largest integrated environmental information
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platform with the function of information collection and calculation.
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