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Two-dimension Social Networking Sites Experience Design Based on Big Data

WANG Meng—zhe, KONG Fan—qiang
(Shanghai Jiao Tong University, Shanghai 200240, China)

ABSTRACT: Take advantage of the big data to provide new ideas and methods for the improvement of experience design
in anime social networking sites.Through the analysis of the development of large data, the two—dimension culture and
social networking sites, it explores the user characteristics and design requirements of the two—dimension social networking
sites, and puts forward the application of big data for the experience design of two—dimension social networking sites based

on the elements of user experience. Two—dimension experience space can discusses bring users a better use of experience
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based on big data.
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Fig.1 The relationship between big data and social networking sites
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Fig.2 The role of big data in the design process
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