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Peanut Brand Based on Service Design Concept

XING Ming', YANG Dao-ling', ZENG Shao—yong®, ZHANG Feng—dan'
(1. South China Agricultural University, Guangzhou 510640, China; 2. Lianping Gaoguan Town People’ s Government,
Heyuan 517132, China)

ABSTRACT: It studies model and operational mechanism of the current peanut brand.Then according to the actual needs
of Gaoguan town peanut industry, it explores a set of complete new design innovative management model.Based on the
basic principles of service design, it studies the relevant literature of brand building and induces the bulding process of brand.

Gaoguan town peanut brand is built to meet the requirements of social development and lead more brand on the road of the
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sustainable development.
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Fig.1 Peanut brand packaging
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