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Information Convey Design Based on Banner

LI Jing—jing, HAN Jing—hua
(Beijing Forestry University, Beijing 100083, China)

ABSTRACT: It researches the design methods of information convey and the issues that need attention based on the
Banner.It analyzes the design elements of information convey in Banner, discusses and studies the design methods. The

design of character, composition and color plays a decisive role to information convey and information perception of Banner.

Designers should be combined with product attributes for the first time enables users to capture core information.
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Fig.1 Excellent text information design banner
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Fig.2 Contrast of information viewpoint
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Tab.1 Composition style analysis of Banner
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Tab.2 Analysis of color application in Banner
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