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Logo Design Based on the Public Space Perspective

LIU Yu, FANG Jing
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: It discusses the design principles, method and trends of logo from the perspective of public space.Logo
design should follow the identification, practical and environmental design principles.It discusses the effects of logo design
in different materials and light.The logo design 1is the byword and beacon of urban public environment which be more
humane, localization, personalization, internationalization and intelligent, is an indispensable guide to action in the public
space.
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Fig.1 Logo design analysis in public environment space
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Fig.2 McDonald’ s drive—thru logo
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Fig.4 Guiding logo in

Fig.3 Beijing 798 industrial plants

Beijing 798 art district
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Fig.5 Logo design of US high line park
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Fig.6 Logo design of Shanghai K11
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Fig.7 Logo design of Beijing red brick art gallery
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Fig.8 Street logo of Aape
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Fig.9 Logo of Tianjin Xiannong Yard
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