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Public Facilities of Commercial Space Based on Experience Design Theory

HUO Jun, LU Zhang—ping
(Jiangsu University, Zhenjiang 212013, China)

ABSTRACT: It researches the experience design strategies and methods of public facilities in commercial space under the
background of experience economy.With the experience design and product design theory as the foundation, starting from
the experience demands of public facilities in the commercial space environment, it adopts the research ideas emphasize on
the relationship between products, people and environment to build design tools.It elaborates the necessity of experience
design of public facilities in commercial space, defines the classification of public facilities, analyzes experience needs of
different types of public facilities and puts forward three strategies: the theme design of public facilities; strengthen the
user’ s interactive participation; the scene design of the environment around the facilities.Thus the public facility which is
one of the most important props creates the experience atmosphere of the entire commercial space stage.
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Tab.1 Classification of public facilities of commercial space
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Fig.1 Experience needs analysis
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Fig.2 Experience design strategy
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Fig.3 Disney theme of public facilities

32 MEEMENWEHNS SR

e G 1 Ml 5 18] v A 28 L5t 18 R IR W sh =
55 | AL, Mk = 3 5h 2 5 AR . 3
SHRANS 5 BT A M aEfS LASC L, 7 30 F
R PR LN S S NES R 24 (i EESLE I 1§54
B DA | NN BRSSPy vl iR A VA
It B IR SRR R

HAAERAR AT L o 3 B PR 06 e ) (39 18 1Y
7 AOMEEH BB A i ol 2 ) B P AT D ReAIE , 3290
TR I S, ARG A I T7 20, HATRY
bz ] o B 3h 2 5 8 3B i 32 EAR AR L
RO

S—, DIY BEBRAL A 300 o e 2t /e L
T AR = SR 1, LB A O 2
Bo BRIk A ] B LB AR B , & TR 73
BB T I Z5 PR R4 I A O B 4 AT
P, 7= Az B B0 2 S O ER

5 ARIEE RERH R S AR . BRI
Fg Ll 2 (A R AR R AR A R B SE HAR R A A A5
BMS5 FEAIN G . AnBIE S B RS B A A i i
FE AR AT S T, A RO 5 | R IBGER Y
SEHAT N P RE A AR BRI B, A A



E=iTE WiE

TS R TR 20669 7 b % 1 2N AT 121

3.3 IiH=4FEIEIT

PRI BT DX TR 5™ il BT M A& 1) O B L 7
T G G R AT A R A =
dEzs ] o AP T b K A T Bl B IR A
J T BV AL Ry g e i S, T AR S . R S AR
= DTG, g SR 2 I TE145F
i 7 A AR B8 AR, DT | R R ) e i A s R
Yy R B i A B R A S i B g ALl A AR
PR, K, g R B R A B 8 S AR g Y
FBE, BRI BT ERE

HAABFHZ LRI 50 B s , A H Btk 21
VR R MBI 3l QBT B 5l 51 S e
MRS, RSB, P AR R BTN E
T TN [N ) [ X a2 N N T DS B u R ks
PRZF 2155 A A A (] JURE SRR [R] s Pl UK
EBET IR LA R AR A T == (6] e 5 o — T
T AT LAV IS R A% T BAE B335 A SR ) N T JEAR A )
IR, Al M AL A r A PR R L& B Y
H LR D252 AR A SRR B 3 5. i BiR KT
L7/ L AE SNBSS e L S 2 R T v
AT A5 e 06 S RV 2219 9 5, 55 30 03 B R4l
X — s AL, B B R 4 A= 0 o )
Bl i B XS DKL R T — 49838 4D
ARG . KN AU TE R e UL 4.

K4 KA T3 i e 5

Fig.4 Public facilities of atrium scene in K11

gib, Bkt Eah 2 50T 5 Rt =
R FH IR, SER A A Ao o ol 25 1) 2 L Bt A
X I 2 B Z R RS AR

4 ZiE

i L A B e aX — I 08 Rl 2 ) P A 24
FIEBEMEREATHETE , PRARMT 1 Rl 2 ] A [RS8
SR A PRI T OK L LAARE D B R4 B 7
it s it 5 B B 5 25 DA I Ab 3R ) 5

FPE B =R SRS , aR A B AR A B S
NHG SRR FR , R AL GE A S isots U H kit
RE VAT LG Tk, — e R X AR ST BE
FIIE , R A = ) R 2 St L SR SR AR B 3Ry
bz i ) B A B 22 e R

Sk

(1] AT - BT AR it M ZE A B, 1AL AT {5 H AR
#t,2006.
TOFFLER A.Future Shock|[M].CAl Shen-zhang, Translate.
Beijing: Citic Press,2006.

(21 FRIBI My vt o s [ AR BR PE B I SE (D] - 2
TR, 2012.
CHEN Shan-shan.Research on Experiential Design in Public
Space of Shopping Mall[D].Guangzhou: South China Universi—
ty of Technology,2012.

(3] e g i A I i 25 0] g A 0 =00 2 (0] & 30 5 Sk
2009(5) :68—70.
JI Song.The Experiential Consumption of Urban Space in the
Consumer Era[J].Architecture and Culture,2009(5) : 68—70.

[4] HEE, BRSSO BT ) R TR,
2013,34(6) :64—67.
HUANG Ling—yu, WANG Zeng.Research on the Method of
Product Experience Design[J].Packaging Engineering, 2013,
34(6) :64—67.

[S] SHEDROFF N.Experience Design[M].Indiana: New Riders
Publishing,2001.

(6] 2SR - YRR, T IR EE - FE AR MR 22 TR (M Sl R, 3
T AU Tl H i, 2002,
JOSEPH P B, GILMORE J H.Experience Economy[M].XIA
Ye-liang, Translate.Beijing: Mechanical Industry Press,2002.

(7] ZEARHE, 20T, R B 40Uk i T 21 2 o A58
DHRREIIERE ,2013(2) : 336—346.
LI Dong—jin, LI Yan, WU Rui-juan.Consumer Aesthetic Ex—
perience in Product Design[J].Advances in Psychological Sci—
ence,2013(2) :336—346.

[8]  BtE IR AR B A B HRFFD] R K Tl R,
2007.
DUAN Jin—juan.Experience Design of Public Urban Street
Furniture[D].Tianjin: Tianjin Polytechnic University,2007.

(9] Bzt , 2 m . A Il (R B B i S S AR5 3 T ().

A% T, 2012,33(6) :42—45.

DUAN Jin—juan, LI Gao—feng.Analysis of Experience Design

and Scene Experience of Public Facilities[J].Packaging Engi—

neering,2012,33(6) :42—A45.

B LR RS S BRI YR A R (OS2

FRENR) ,2010,27(2) : 152—153.

LU Xiao-bo.Value, Experience and Design Innovation[J].

[10

—

Journal of Shenzhen University(Social Science Edition),2010,
27(2):152—153.



