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Visual Perception of Dynamic Color in Mobile APP Interactive Design

GAO Yu-jiao, QIN Jing—yan, TAO Jin
(University of Science & Technology Beijing, Beijing 100083, China)

ABSTRACT: According to the application rules of color psychology in interaction design, from three aspects of
physiology, cognitive processing and emotion comprehension in time dimension, it studies and analyzes the interactive
design of mobile phone dynamic color.First of all, from the physical physiological perception of color, it analyzes the design
factors of flow color and color, conducts the research to the emotional and cognitive factors from the psychological point of
view, finally from the user’ s interactive operation situation, color psychology cognitive of flow and the characteristics of
the mobile platform of multi angle, with outstanding domestic and foreign interface design for mobile phone APP, the
liquidity of color were studied and extraction and analysis of the corresponding design principles.It provides four design
principles of the interactive color and guidelines which include that the color of the interactive dynamic effect of design
should be consistent with the laws of physics and matching users’ psychological cognitive model.
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Fig.1 Paradigm of color cognition
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