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Brand Image Design Trend in Mobile Wave

CAO Wei
(Xi" an Shiyou University, Xi’ an 710065, China)

ABSTRACT: It helps the brand image shape, to provide consumers with the customer first, experience first service. Through big
data analysis and consumer insight, it compares and analyzes the difference between mobile terminal and PC terminal, and com-
bined with the successful cases of brand design in mobile terminal to carry out the analysis and demonstration of image design

trend.Building emotional interaction with users, letting users to participate in experience and satisfying users psychological need

can make brand image have time-honored new vitality.
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