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Dynamic Brand Identity Design and Promotion in Digital Media Background

YUAN Jie
(Xi" an Academy of Fine Arts, Xi’ an 710065, China)

ABSTRACT: It aims to study the dynamic development trend of brand identity design and promotion under the background of
digital media. The dynamic expression and interactive advantages of brand identity are analyzed from the perspective of interac-
tion and communication between brand and customers under several-medium environment. Brand identity design and promotion

in the several-medium era can realize the interactive transfer of information, solve the programming problems in design process,

and make brand identity design to better direction.
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