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Expressions of Visual Information in Obstacle-Free Packaging Design

JI Xiang-hong
(Tianjin University of Science Technology, Tianjin 300222, China)

ABSTRACT: Obstacle-free packaging design will make consumers obtain the visual information on the package for goods eas-
ily and use the goods conveniently. Based on the idea of obstacle-free design, some cases of packaging design are analyzed and
discussed. The expression rules of the visual information in obstacle-free package design are summarized by the different appli-
cations of figures, characters, color in the above cases of packaging design. In order to make the visual information expressions
in obstacle-free package design more reasonable, more accurately and more humanized, the figures design should be more sim-
ple and targeted, the characters design should be more legible, the color should be more easily identified by combined with fig-
ures and characters.
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