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The Application Analysis of Interactive Ideas in Packaging Design

KONG Wei-yan, SUN Wen-xiang
(Cangzhou Normal University, Cangzhou 061000, China)

ABSTRACT: It studies the application of interactive ideas in modern packaging design. Based on ergonomics, art and design,
using system and case analysis, it describes how to use the interactive ideas to meet the consumers emotional needs for packag-
ing. Interactive concept applications in the packaging structure, visual elements and packaging materials, has innovated packag-
ing design innovation, given the packing unique visual image and relevance of humane care.
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