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National Awareness in the Design of Japanese Advertisement Images

WANG Xue-jiao
(University of Science & Technology Beijing, Beijing 100083, China)

ABSTRACT: It aims to study the national consciousness in the Japanese advertising image design style,and discuss the Japa-
nese advertising design. From three aspects: the recreation of the national traditional image of the Japanese advertising, the vis-
ual representation of the personality of the Japanese advertising, and the Zen interest of the Japanese national image, it deeply
analyzes the national consciousness and its design features in the Japanese advertising design, and analyzes the social culture of
the national consciousness. The formation of the national consciousness in the Japanese advertising image is closely related to
the traditional art culture, the national character and religion.
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