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Wauxi Personalized Tourism Product Design Based on Culture Characteristics

HE Can-qun, LI Jiao, TANG Xiao-min, LENG Xian-shu
(Hohai University, Changzhou 213022, China)

ABSTRACT: It discusses how to apply the gained typical regional characteristic elements of culture to the design of travel
products to gain personalized tourism product, to improve the product competitiveness in the market and promote the develop-
ment of tourism industry. By studying regional culture in Wuxi, we gain six patterns of the typical cultural elements which are
respectively Huishan clay figurines, Taihu whitefish, earthenware teapot of Yixing, plum blossom which is the city flower of
Wuxi, Wuxi small steamed buns and Yangshan peaches. We use bionic design method to gain the morphology of the six patterns
and they are applied to the development and design of paper clip. Further research on the characteristics of regional culture ele-
ments and creating personalized products is the key factor to the development of tourism and cultural creative industries.
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Fig.1 Simplification of Axi" s form extraction of Huishan clay
figurines
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Fig.2 Abstract of Axi” s form extraction of Huishan clay figurines
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Fig.3 The extraction of Taihu whitefish” s form
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Fig.4 The extraction of earthenware pot ' s form
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Fig.5 The form of plum blossom, steamed buns and Yangshan
peaches after extracting
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Fig.6 Wuxi personalized paper clip design scheme
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Fig.7 The final design scheme
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