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Creative Derivatives Product Design of Baotou Museum

YANG Si-ning
(Inner Mongolia University of Science and Technology, Baotou 014010, China)

ABSTRACT: It aims to understand the creative product development model of Baotou Museum, raise the basic methods and
principles proposed museum of cultural and creative product design, and establish a prototype model of product design and de-
velopment. Respect local culture, pay attention to the dissemination of cultural information. The factors such as memorial, re-
gional, artistic, novelty and time features are integrated into the design of the product. It is necessary to highlight the museum
features, but also to meet the different needs of tourists, to make the product in accordance with the modern concept of aesthetic,
showing the historical and cultural evolution in Baotou, keeping the visitors away from running around sightseeing and "guid-
ing" them into "appreciating" the cultures.
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Fig.1 Miniature landscape design of nomadic pier
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Fig.2 Rock painting
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Fig.3 Removable disk design
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Fig.5 Wang Zhao—jun key chains and packaging design
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Fig.6 Creative hook design
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