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Beibu Gulf Souvenir Design with Marine Culture as the Core

YANG Xiong-yan, YE De-hui
(Guilin University of Electronic and Technology, Guilin 541004, China)

ABSTRACT: It studies the application of the Beibu Gulf marine culture in the souvenirs. It collects and collates the existing
characteristics of marine culture in Beibu Gulf region, mines the marine culture elements with Beibu Gulf region characteristics,
studies the design trends, and makes innovative design of marine culture souvenirs applying green design, interesting design

method, cultural implantation method etc.. The souvenirs design in the Beibu Gulf can highlight the regional marine culture as

the core, better serve the tourism industry.
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Fig.1 Research idea
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Fig.2 Design application cases
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Fig.3 Fish candy packaging
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Fig.4 Single—string instrument tea set
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