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Spatial Design of Mobile Dining Car Based on Consumption Psychology
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ABSTRACT: It aims to study the spatial design of mobile dining car that meets the customers’ psychology cognition and behavior
patterns. From the perspective of consuming experience in commercial environment, integrated design of mobile dining car will be
carried out through on one hand, the analysis of customer’ s psychological behaviors and dinning car’ s spatial function, on the
other hand, the utilizing of graphic image of the car’ s appearance. The research shows that the integrated design of inner and outer

space in mobile dining car features the car with unique appearance, effective space utilization, reasonable and compact function,

flexible and various layout, which bring the customer with diverse experience and possibility of creative design.
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Fig.1 Design status of mobile dining car
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Fig.2 Inner plan functions of mobile dining car
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Fig.4 Outdoor dining zone
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Fig.5 Appearance design of the dining car
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Fig.6 Rendering of the mobile dining car
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