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Application of Minimalism in Product Design

WANG Zhao-xia
(Tianjin University of Science & Technology, Tianjin 300457, China)

ABSTRACT: It aims to present a minimalist design style popular in product design. From the minimalism design concept, the
minimalist summon structure and appeal of design ethicsl these three aspects, these are interpreted. The application of minimal-
ism in modern product design is very extensive. Products are widely used with the audience of minimalist aesthetic tendency, the
function of the product itself, as well as modern social production environment factors. It is necessary for the development of

product design to understand the development of the society, to grasp the existing state of modern people and way of life, and fit

the requirement of market development more.
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Fig.1 Product poster of Yiyun natural mineral water
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Fig.2 Product poster designed by Shen Yizhiren
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Fig.3 Product poster of MUIJI designed by Shen yizhiren
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