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Creative Design and Presentation of Anhua Black Tea’ s Packaging Form

DENG Shi-wei , CHEN Fei-hu , ZHOU Jia-wei
(Hunan University, Changsha 410082, China)

ABSTRACT: The purpose of this research is to explore the originality and its presentation of Anhua Black Tea’ s packaging
form. After reviewing historical evolution, limitations and market expectation of Anhua Black Tea’ s packaging, innovative de-

sign cases are studied in detail. The conclusion is that Anhua Black Tea’ s original packaging is conducive to brand communi-

cation and product sales, and of positive significance to the creative design of modern tea’ s packaging.
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Fig.1 Development of thousand gram tea packaging
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Fig.2 "The square earth perfectly covered by the dome heaven"

black tea packaging design.
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Fig.3 Reference for potable packaging design
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Fig.4 Black tea packaging design of drinking cup series.
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Fig.5 Design for "beauty-slimming" black tea series
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Fig.6 Black tea packaging design on "folk music"
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