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Application of Traditional Chinese Humanistic Spirits in the Packaging Design

HE Tong
(Sichuan Fine Arts Institute, Chongqing 401331, China)

ABSTRACT: It aims to analyze the effectiveness of traditional Chinese humanity in the packaging design, discuss the role of
the practical use on the advancement of collective memory and national spirit. Based on the history, culture essence and core of
the traditional Chinese humanity, classification study is made through examining the technique of packaging design. The use of
humanity in the packaging design as well as its influence on the detection of consumer group, the trend of current aesthetics, and
the outside disturbance are obtained. Through the practical research on the traditional Chinese humanistic spirit in the packaging

design, it proves that the traditional humanistic spirit is of interest to the regional design, so as to provide a unique spiritual sup-

port for the Chinese design to the world.
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