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Hunan Embroidery Design under the Background of Big Data

SHENG Yi-wen
(Changsha University, Changsha 410001, China)

ABSTRACT: It aims to discuss how to use the advantages of big data for improving Hunan embroidery design by studying its
status under the background of big data, and then promote the development of the industry. It proposes using field investigation,
document research, data research and comparison to study and analyze the status of Hunan embroidery design based on its con-
ception, visual transmission and app lication design. Thereafter, combined with national policies, it discusses the improvement of
Hunan embroidery by analyzing documents and cases of big data theory. Under the background of big data, we need to establish
a multi-level platform collecting and communicating data information, with our government, corporations and individuals in-
volved. Integrating and analyzing data information will provide basis and guidance for the innovation and development of Hu-
nan embroidery design. A new industry ecosystem thereby will be established.
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Fig.1 The duck play in the lotus pool and swallow return(part)
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Fig.2 Relative allocation between different art of significance
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Tab.1 The influence of the works contrasted the
sales about the theme
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Fig.4 The proportion of application of embroidery products dis-
tribution map
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