FITHE FH12H

i % T fE

2016 4 6 H PACKAGING ENGINEERING

53

BRI RS TR A

HEE, =X
(BER A #Be, #4546 617000 )

WE. B& sHOWBERGH PO F B R RATAAR, Fik dd MR LF i e BRI P
HEFEIN, MBELFEHERNAESRT PO TN, 246 837 @ LB ERGH IR E A,
ML FEB, 2L ETH, LFHE . KA 4 FR0FFEANT, BATRASH, HEEEE
it XFEHEARNBERZITG—FHEZLEFT X, RIHIFERRAELRGLFEHRF %, 4467
Fo W IRAF AL e LS &, AIVE R ARG A E B0 B S

KR B, BREH; XFEH; 2R

PESHES: 511 XEkARIRAS: A XE4HRS: 1001-3563(2016)12-0053-04

Chinese Character Deformation Applied in Poster Design for Sichuan Liquors

SHUI Meng-yao, JIANG Long
(Panzhihua University, Panzhihua 617000, China)

ABSTRACT: It studies the gpplication of Chinese character deformation in poster design for Sichuan liquors. Through the
analysis of aesthetic performance, it points out the Chinese character elements applied in poster design for Sichuan liquors is
very important. There are some problems in the poster design of Sichuan liquor, which can be from the text graphics, decompo-
sition and reconstruction, text gradient, cultural association of four ways to design. The application of characters deformation is
akind of important creative way in poster design for Sichuan liquor, designers should adopt the way of art, combining regional

characteristics and cultural characteristics, to create a poster that is in line with the times and the needs of the audience.
KEY WORDS: Sichuan liquor; poster design; deformation of Chinese characters; application
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