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Analysis of APP Icon Vision of Smart Phone from the Semiotic Pe rspective

FU Yu
(The Open University of China, Beijing 100039, China)

ABSTRACT: Analysis and researches of APP icon style of the smart phone are carried out, and some references and sugges-
tions for the design of different types of icons are provided from the semiotic perspective. Based on the theories of semiotics, the
creative design of mobile phone APP icon is classified through analyzing a lot of examples by the theory of Peirce, a semiologist.
It studies the relationship between expressive and communication means of three kinds of APP icons through the analysis of a
large number of examples. The similarities and differences among the icon characteristics, mode of composition, cognitive ap-
proach and characteristics are researched in order to provide reference for the design practice of APP icon, so as to provide the

necessary reference for the mobile APP icon design practice.
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