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Inte rpret Heraldry from the French Wine Label

HONG Ying, HAN Yue
(China University of Mining and Technology, Xuzhou 221116, China)

ABSTRACT: It aims to analyze the application of heraldry in contemporary design. Introducing the concept of heraldry, the
French wine label as a carrier, it researches heraldic shape, color, symbolism and crest, and analyzes the advantages of heraldry
in logo design. Heraldry is the colorful symbol with the role of identification constituted in accordance with certain rules with
artistic and cultural features. The cultural value, artistic value and commercial value of heraldry accentuates in France Wine La-

bel, which can provide more reference for the current and future design, and make the design heraldry be revitalized.
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Fig.1 Rothschild family emblem
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