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Cultural Packaging Strategy of Product in the Calendar of the Republic of China

YANG Dong-run
(Jiangsu University, Zhenjiang 212013, China)

ABSTRACT: It researches the unique practice of product cultural packaging in the calendar of the Republic of China, to ex-
plore the product design ideas for contemporary society. The function, content and classification are explained. A sample of
largest tobacco products is analyzed, the unique approach of calendar in commercial communication and image packaging is
obtained. Enterprises in the Republic of China using calendar as a carrier successfully shapes the product image with the cultural
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soft packaging, displays a unique cultural temperament. This combination of business and culture, we can learn and think.
KEY WORDS: the Republic of China; calendar; cultural packaging; strategy
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Fig.1 The calendar issued by Nanyang Brothers Tobacco Co.,
Ltd.
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Fig.2 Zheng Man-tuo painted " Against the wind " calendar
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Fig.3 Zhou Bo-sheng painted "Spring" calendar
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Fig.5 Hang Zhi-ying painted "Garden" calendar
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Fig.6 Jin Mei-sheng painted "a happy family™ calendar
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